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INTRODUCTORY NOTES 

Media monitoring in the election campaign for the 2016 local elections in Bosnia and 

Herzegovina was organized with the intention to monitor the way the media report during the 

electoral campaign and ascertain whether and to what extent media contribute to citizens 

making informed decision, i.e. whether and to what extent media provide citizens with 

information that would enable them to base their choice of political parties and candidates on 

arguments and goals presented to them through the media. Monitoring the way in which 

media report during the electoral campaign is important for several reasons. One, perhaps the 

most obvious, is to see the influence of media on voters, i.e. the possibility of media 

manipulation and influence on the outcome of elections. But the way media report on political 

subjects and candidates shows us also the degree of freedom of the media, the level of their 

professionalism, the way they understand their social responsibility, and their affiliation to 

political elites. In other words, the monitoring aimed at showing how much media report in 

favor (or interest) of political entities or in favor (or interest) of citizens, and whether and to 

what extent the public interest is key to their reporting. 

In addition to the general conclusion on the role of the media in the election campaign for the 

2016 local elections in BiH, i.e. the degree to which they report in accordance with 

professional standards, the monitoring focused on some specific aspects of pre-election 

reporting related to the privileges enjoyed by incumbents in media reporting (their greater 

presence in the media than those not yet elected), the presence or absence of hate speech in 

the media, (under) representation of women candidates in media contents, and the attitude of 

media towards actors in the political communication who do not aim at achieving political 

success, but rather at raising the level of democracy of the electoral process (specifically the 

Coalition Pod lupom). 
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RESEARCH METHODOLOGY  

Research problem 

The research problem is imposed by the general social practice of citizens being more focused 

on media during pre-election campaigns, and to this end, it is just to ask oneself how do 

media help the citizens to better understand the political campaign and to select, among 

political subjects running for elections and seeking citizens' support, those who will best 

represent them and work in their interest. 

In this context, the research problem in the broader sense is fair, balanced and professional 

reporting of the media, i.e. the degree to which professional standards in media reporting are 

respected during the pre-election campaign. 

 

Subject-matter of the research 

Subject-matter of the research, broadly speaking, is media coverage during the election 

campaign in Bosnia and Herzegovina for 2016 local elections. In the narrow sense, the 

subject-matter of research are media products dealing with political subjects, contextualized 

in a wider communication framework, to determine how much they contribute to the informed 

decision of citizens in the elections. 

 

Research questions 

Instead of setting the general and elaborating hypotheses, which would in our opinion, 

partially limit the research i.e. direct it in one direction, we opted to raise a few questions that 

should lead to a response to the general and broadly set question: Do the media in Bosnia 

and Herzegovina, during the 2016 election campaign, provide enough fair, well-balanced 

and professionally-generated information to citizens, in line with reporting standards and 

norms, in order for the citizens to make informed decisions in the elections?  
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The research questions were the following: 

● Did media report enough about the election campaign (i.e. what was the share of 

election related content in the total content of the media)? 

● Were political entities equally represented and treated in the media (fair access to 

communication channels with citizens, balanced and impartial reporting to all, no 

favoring of certain entities)? 

● Were there any examples of privileges being granted to incumbents in media reporting 

(i.e. them being more present in the media than those who are not yet elected 

officials)? 

● Was hate speech present in the media during the election campaign, and if so, to what 

extent (and who were its carriers: reporters or other (non-media) actors)? 

● Were women candidates (under) represented in the media contents? 

● What was the attitude of the media towards political communication actors in the 

election campaign who were not aimed at achieving political success, but rather 

raising the level of democracy of the electoral process (specifically the Coalition Pod 

lupom)? 

 

Academic and social goals of the research 

Academic goal of the research/monitoring was to reach objective indicators of the degree of 

professionalism and respect of reporting standards in the media in Bosnia and Herzegovina 

during the election campaign using quantitative and qualitative content analysis method, and 

by discourse and contextual analysis, and to draw a set of recommendations for media 

reporting during election campaigns specific to reporting on local elections.  

Social goal of the research/monitoring was to point out to non-compliance of media with 

professional standards and norms and to call for raising professionalism and quality of 

reporting, as well as to raise awareness of the importance of professional reporting in election 

campaigns not only in the media community and among professional actors (reporters and 

editors) but also among the citizens (indirectly raising the level of media and political literacy 

of the general public in BiH).  
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Research methodology 

Quantitative and qualitative content analysis methodology was used to collect information 

about the share of election content in the overall media content and on the degree of 

objectivity, impartiality and compliance with the standard of fair, balanced and professional 

reporting of media during election campaign.  

 

Discourse and contextual case analysis 

Rather than analyzing individual media outlets and degree of their professionalism, the 

research i.e. monitoring was focused on pointing out the trends in the media scene in Bosnia 

and Herzegovina, and for that purpose discourse analysis of the content of media articles and 

features was used. The discourse analysis attempted to identify the dominant narratives in the 

media during election campaigns and the most frequent types of media non-professionalism 

(bias, favoring politically appointed incumbents, hate speech, under-representation of women 

candidates, etc.). 

 

For the sake of being as objective as possible, the individual media “cases” were analyzed in a 

broader media context i.e. contextual analysis included the analysis of media products in the 

context of professional and ethical media standards, legal framework and social norms. 

Monitors have singled out the cases that constitute violation of reporting standards, which the 

authors of this report considered in close detail and incorporated some of them in their final 

report.  

 

Inductive method has been used in a broader methodological sense to draw some general 

conclusions about trends in media reports in Bosnia and Herzegovina pertaining to the 2016 

local elections campaign. 

 

Variables 

Variables used by monitors for analysis of relationship between the media and political 

subjects were as follows: 

● Total number of contents in a media outlet 

● Total number of contents related to local elections 

● Presence of a political subject in the media outlet (length of the feature, length of the 

article) 

● A genre in which a political subject appears 
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● Authorship 

● Occasion 

● Topic 

● Attitude of a journalist/media towards a political subject 

● Position of a political subject in the media (an incumbent or a candidate) 

● Biased reporting of media about a political subject 

● The right of a political subject to reply (compliance with the Second Party Rule in 

Media) 

● Number of sources in media contents 

● Presence or absence of hate speech 

● Form of hate speech (insult, instigation, discrimination, etc.) 

● Hate speech deliverer (a reporter, a political subject or someone else) 

● Presence or absence of female candidates in the contents 

● Attitude of media towards female candidates  

 

To analyze the presence of the Coalition "Pod lupom" in media the flowing variables were 

used: 

● Presence in the media outlet (length of the feature, length of the article) 

● A genre in which it appears 

● Authorship 

● Occasion 

● Topic 

● Attitude of a journalist/media towards the Coalition 

● Attitude of other actors in the story (other political subjects, polled citizens, etc.) 

towards the Coalition 

 

Sample/Body 

The sample includes 46 media outlets (print (dailies), electronic (public RTV broadcaster, 

private and public radio and TV stations) and online (news portals)) published/broadcasted at 

the territory of Bosnia and Herzegovina (both entities). Of the 46 media outlets, 28 have been 

monitored as a sample for the whole Bosnia and Herzegovina and 18 constitute the sample in 

specific municipalities and regions of interest to the Coalition Pod lupom. 

The body includes all media products. Dailies have been monitored fully, their election 

contents collected and detailed analyses performed, while in radio and TV programs, the 
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primetime news program was monitored (News at 19:00h or 19:30h (depending on the 

station)), as well as election shows (talk-shows). Contents of news portals that referred to 

elections were monitored. The monitoring did not include TV election chronicles as our 

experience says they have a “standard format”, i.e. they cover the reporting from party 

promotional gatherings and convey political messages in almost the same way in most media 

outlets; therefore, to include these into the body would mean to “blur” the research, i.e. to 

significantly increase the number of analyzed contents their share in the total number of 

contents of a media outlet, while their “unlively” reporting would, we assume, provide a false 

idea on media neutrality and objectivity. 

The total monitoring body included 37962 media products, where 19790 in print media, 

2648 on the radio, 7336 on TV and 8188 on web portals. 

 

Research time and place 

The monitoring was conducted in the period from September 2, 2016 (official 

commencement date of the election campaign) to October 15, 2016 (the two weeks following 

the elections were included in order to analyze the post-election reporting as well). 

With the aim of achieving a representative sample, the media reporting monitoring was 

organized nationally, i.e. at the overall BiH territory. In addition, a separate monitoring was 

conducted in 5 municipalities in which the Coalition Pod lupom collects election results 

(Banja Luka, Bijeljina, Sarajevo, Tuzla and Zenica). 

The first preliminary result was presented to the media/public on September 29, 2016 

(photographs attached). 
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GENERAL FINDINGS OF THE MONITORING – MEDIA REPORTING DURING 

2016 ELECTIONS 

Share of election contents in the overall contents 

During the monitoring period, the media subject to monitoring issued a total of 37962 

contents, where 5646 were related to the elections. In the said period, election contents 

constituted 14.87% of the total contents by the monitored media, which indicates that local 

elections have not been a dominant topic for media reporting in the monitored period. 

 

Graph: Share of election contents in the overall media contents 

 

Percentage-wise, the least share of election contents was of private radio stations (where the 

share of election contents in the overall media contents was 9.4%), followed by print media 

(10%), public radio stations (13.53%), private TV stations (17.31%), public TV stations 

(17.55%), while web portals had the largest share of election contents in overall contents 

(24.67%). However, in neither of the mentioned media types did election contents make up 

for more than fourth of the total media contents. 
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General and local topics 

In the total number of election contents, local topics were covered by 42.76%, which is not an 

insignificant share. This tells us that the media that reported on local elections mostly dealt 

with local topics, i.e. focused primarily on them. 

 

Graph: Local topics in election contents 

Public TV stations, most of them local, had 299 contents with local topics (most of them on 

Federalna TV, TV Goražde, and TV TK). Private TV stations broadcasted 122 local topic 

contents (most of them on ATV Banja Luka). Public radio stations had 147 contents with 

local topics (majority broadcasted on Radio RS), while private radio stations had no stories 

related to local topics. Print media published 1048 local topic contents, interestingly, majority 

of them was not in local newspapers but in those with wide distribution (Oslobođenje is by far 

the first according to the number of published local topic contents, followed by Dnevni avaz, 

Nezavisne novine, and Faktor). Web portals published 798 contents on local topics (most of 

them on Klix.ba, then Otisak.ba and Buka). 

When it comes to specific topics addressed by media and political subjects, infrastructure 

and constructions works are in the first place with 533 coverages in local topics; utilities’ 

services are in the second, the third most represented topic is the quality of local 

government services, while the least represented is economy and employment. 
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Topic Economy 

and 

employment 

Utility 

services 

National 

minorities 

Public 

finance 

Quality 

of local 

governm

ent 

services 

Infrastructure 

and 

construction 

works 

Number 

of 

contents 

93 407 198 276 322 533 

Table: Types of local topics in pre-election reporting. 

 

In principle, we could say that local topics have been relatively sufficiently represented and 

that he media recognized their importance in the local election context. However, the fact 

that the most represented topic was construction works can be assigned to the fact that 

political subjects mostly used construction-related events for their self-promotion (opening of 

new road sections, new sports halls, etc.) which media followed and “covered” as events. 
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Media reporting on women candidates 

Within the election campaign media monitoring, we analyzed the specific representation of 

women candidates. 

In relation to the total number of analyzed election-related contents, the share of contents 

with women candidates was 10.29% (527 contents of the total 5646). Of this number, 96 

contents with women candidates presented this fact in a positive context, while in 9 cases it 

was presented in a negative context (Klix.ba 15.09.2016. – Example 1 in Annexes; Euroblic 

20.09.2016. – Example 2 in Annexes). 

 

 

Graph: Presence of women candidates in the media 

With reference to the type of media outlet presenting women candidates, the following has 

been established: women candidates were present in 129 features on public TV stations 

(16.66%; they were not present in 645 election-related features), in 12 features on private TV 

stations (2.36%, while they were absent from 495 features), in 53 stories on public radio 

stations (which is 16.51%, while they were not present in 268 stories), in 1 story on a private 

radio (3.84%, while they were not present in 25 stories), in 154 stories in print media (7.70%, 

and they were not present in 1844 contents), and in 178 stories on portals (8.81%, while they 

were not present in 1842 contents). 
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Graph: Presence of women candidates in media contents (by media outlet type) 

 

Public radio and television stations therefore had the highest share of women candidates in 

their programs, although it never exceeded 17%. 

 

Presence/absence of hate speech or inappropriate speech 

In analyzing election contents, special attention was paid to the presence of hate speech in all 

its forms, with specific focus on the deliverer: whether it was the journalist or not. 

The results show that of the total number of analyzed election-related contents, 1.96% 

contained inappropriate speech, i.e. 111 media contents. The journalists were the deliverers 

of inappropriate speech in 27 cases, and in 84 cases it was other public communication actors. 
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Graph: Share of inappropriate contents in the total number of election contents 

The most common form of inappropriate speech was insult (34 cases), followed allusions or 

comparisons (32 cases), instigation (18 cases), and threats (in 14 cases; e.g. Frontal 

04.10.2016. – Example 3 in Annexes; threat deliverer was not the journalist). Condemnations 

of hate speech by politicians have also been recorded (Fokus 09.10.2016. Example 4 in 

Annexes). 

 

 

Graph: Types/forms of inappropriate speech 
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When it comes to the structure of media outlets in which inappropriate speech was noted, 22 

cases were recorded in television outlets, where inappropriate speech was used by actors other 

than journalist in 15 cases. There have been no instances of hate speech on the radio, while 19 

cases of inappropriate speech have been recorded in print media (6 times delivered by the 

journalist). On news portals, 70 instances of inappropriate speech were recorded, in 14 cases 

by the journalist. 

The presence of classical hate speech, in form of incitement to violence against individuals or 

groups have not been recorded. Examples illustrating certain types of threats are not those of 

direct threats with violence but a form of election loss threat and cannot therefore be classified 

as classical hate speech instances. For that reason, we may say that there has not been any 

classical hate speech during the election campaign, but instances of inappropriate speech have 

occurred, used much more by other public communication actors (political subjects in 

confrontation with their opponents, for instance) than by journalists. 

 

Graph: Deliverers of inappropriate speech during the election campaign 

The fact that the number of instances of inappropriate speech decreased and that there have 

not been significant examples of direct hate speech is, certainly, encouraging, but the 

indicators of inappropriate speech by certain political actors and other public 

communication actors in the pre-election period demonstrate a low level of political culture 

or culture of dialogue in the public discourse of Bosnia and Herzegovina.
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MEDIA APPROACH TO ELECTION CAMPAIGNS, POLITICAL SUBJECTS AND 

CANDIDATES 

With regard to media reporting on elections, it seemed relevant to also analyze the ways in 

which media outlets reported during the campaign. The key aspect in this context is to analyze 

whether they reported on the elections sufficiently, what were the topics, and whether they 

favored certain political subjects. 

RTRS published a total of 1423 election contents, where 39% were on local topics, and 60% 

on general political topics. Furthermore, incumbents occupied 59% of media space in this 

outlet’s election contents. 

BHT published 1400 election related contents, where 67% on local topics. The incumbents 

did not have any favored position with regard to other candidates; there has been even less 

reporting on them (30%:58% ratio). 

FTV published 1063 election contents, where half referred to local topics. 40% of subjects in 

election contents were incumbents. 

Private TV stations published a total of 2545 election contents, where 47% on local topics. 

Incumbents appeared in these contents in 43% of cases. 

Print media contained a total of 19073 election contents, where 77% referred to local topics. 

56% of subjects were election candidates, not incumbents. 

News portals published a total of 15118 contents, where 60% on local topics with 56% of 

subjects not incumbents but candidates. 
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Graph: Media reporting on elections 

Therefore, if we are to take as the criterion the number of published election contents by 

individual media outlets, we can say that print media reported to a greatest extent on 

elections, followed by news portals, while a significantly lesser number of reports are 

recorded by public broadcasters and private stations. However, as was mentioned above, the 

share of election contents in the total number of print media contents was 10%, at news 

portals 24.67%, public TV 17.55%, and private TV 17.31%. From the above we may 

conclude that the citizens found most contents in the press, but elections comprised the 

greatest share in the total contents on news portals. Thus, for an informed decision, a citizen 

of BiH had to follow news portals and print media. Also, print media and news portals dealt 

with local topics more than other media. We cannot say that there is a media type that 

favored incumbents, but certain media outlets where that was the case do exist (such as 

RTRS). 
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MEDIA REPORTING ON POLITICAL SUBJECTS 

Media reporting on political parties and candidates 

During the monitoring period, the political parties from Bosnia and Herzegovina appeared in 

the media 4249 times, and individual candidates for councilors and municipal/city mayors, as 

well as party officials – 2686 times. Therefore, during the 40 days of monitoring, the political 

options have been the subject of reporting 6935 times. 

 

Graph: Presence of political parties and candidates in the media in percentages 

 



18 

 

Graph: Presence of political parties in the media 

 

In terms of the political parties, the media reported mostly on SNSD (15%), SDA (13%), and 

SDS (9%). Nine largest parties in Bosnia and Herzegovina take up two thirds of electoral 

media reporting. Nezavisne novine Portal mostly reported on SNSD, DNS, SP, and SDS, and 

Klix Portal on SDA, SDP, DF, and NS. 
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Graph: Presence of political candidates and party officials in the media 

Data on the presence of political candidates and party officials show that media reported 

mostly on the president of SNSD Milorad Dodik (9.5%), Srebrenica mayor candidates Ćamil 

Duraković (8%) and Mladen Grujičić (6.9%), and SDA president Bakira Izetbegović (3.5%). 

Poskok.info and RTRS reported on Milorad Dodik to the greatest extent, Radio Srebrenica on 

o Mladen Grujičić, Klix.ba on Ćamil Duraković, and Poskok.info on Bakir Izetbegović. 

With regard to topics the media reported on, two thirds (67%) comprised topics of local 

nature, 32% general topics, while 1% of media contents were topics of international politics. 

Political parties, candidates and party official appeared in 30% of cases as incumbents, while 

in 58% of cases as candidates at local elections (in 12% of cases their role was unclear). The 

media mostly reported in a neutral manner (83%), in 5% of cases they had a negative attitude 

toward the subjects, while in 12% of contents the media portrayed political subjects 

positively. On the other hand, the research shows different results when it comes to the nature 

of media contents: positive media content 29%, negative content 26%, and 45% neutral 

content. The data in fact show that the media generally strived for neutral reporting, 

regardless of the nature of the event or position of the political subject. 
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Graph: Relation of the media towards candidates and the role of political subjects for public 

broadcasters in BiH (individually) 

When data on public broadcasters is compared, it is evident that BHRT had the highest 

percentage of neutral reports (98%), while RTRS was the most biased (25%). Also, BHRT in 

most cases reported on political subjects as candidates at elections (52%), and RTRS on 

candidates as incumbents (59%). In 31% of cases, FTV has an unclear role of the political 

subject. 

 

Graph Relation of the media towards candidates and the role of political subjects for other 

media (by groups) 
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When looking at summary results for other media, there are no significant differences in 

terms of the relation towards political subjects. The only difference is in the appearance of 

political subjects and their roles, where private televisions in 43% of cases reported on 

incumbents, while internet portals in 16% of cases had an unclear role of the political subject. 

Generally speaking, we can say that, despite the fact that these were local elections, the 

media reported quite extensively on political party leaders (primarily B. Izetbegović and M. 

Dodik) and some of media outlets highly favored certain political options. Also, it can be 

concluded that there are examples of higher representation of incumbents in the media 

compared to candidates who are not elected officials. 
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Presence of political subjects in the media during the pre-election period 

With regard to media reporting on individual political subject, i.e. the manner in which certain 

political parties and candidates have been presented in the media during the election 

campaign, we note that there has been a difference in terms of the space devoted to different 

subjects of media reporting. Some have been presented to a significantly greater extent than 

others. 

Namely, if we compare the presence of political parties in the media, we notice that there is a 

focus on a group of political subjects and the reporting is to the greatest extent concentrated 

on them (in all monitored media together). This means that half of the overall media reporting 

on political subjects focuses on 15 of them, while the remaining half concerned all other 

parties and candidates. 
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Graph: Presentation of political parties in the media – a comparative overview 
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Among the 15 subjects presented in the above graph, the largest share in the total media 

contents (7125) is taken by the Alliance of Independent Social Democrats (SNSD) – 8.73%, 

followed closely by the Party of Democratic Action (SDA) – 7.87%. Considering the context 

in which these subjects appeared (types of events reported on, comments of other subjects, 

etc.), SNSD appeared in a positive context 29 times and in a negative one 26 times. SDA 

appeared in a positive context 35 times and in a negative one 21 times. Besides these political 

parties, a significant share in appearances is recorded for the Serb Democratic Party (SDS) – 

5.1%, Social Democratic Party (SDP) – 4.44% and Croatian Democratic Union (HDZ) – 

3.95%. The ratio of the contexts of their appearances is quite balanced, except in the case of 

SDP which appears in a positive context 42 times and 14 times in a negative one. HDZ was 

reported on 29 times in a positive context, and 14 in a negative one. Of the total number of 

appearances of political subjects in the media, most neutral context reports have been on 

HDZ1990 (75 times), SNSD+DNS+SP Coalition (63 times), and NDP (61 times). 

Among other political subjects, the three coalitions that received most media space are: 

SDA+SBB (2.33%), Alliance for Change (1.68%) and SNSD+DNS+SP Coalition (0.22%). It 

should be noted that SDA+SBB Coalition was covered 52 times in a positive context, 44 in a 

negative context and only 4 times in a neutral context. There have been 37 reports on the 

SNSD+DNS+SP Coalition in a positive context, 63 in a neutral one, while there have not 

been any negative context reports. 
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Graph: Presentation of candidates in the media – a comparative overview 

The previous graph shows that Muhamed Ramović had the highest number of appearances in 

the media in a positive context (80%). After him, the highest number of appearances in the 
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media in a positive context was of Dragan Čović (44%), and the third place is held by Igor 

Radojičić (38%). The least positive context reports were about Salmir Kaplan (1%), followed 

by Ćamil Duraković (8%) and Mladen Bosić (12%). 

When it comes to negative reporting on political candidates and party officials, Salmir Kaplan 

was the subject of negative reports in 54% of instances, Mladen Bosić 27%, and Milorad 

Dodik 24%. The least negative context reports relate to Dragan Čović (1%), then Muhamed 

Ramović (6%) and Igor Radojičić (7%). 

Most neutral reports were on Ćamil Duraković (75%); the other Srebrenica mayor candidate 

Mladen Grujičić also had a high number of neutral reports (74%), and Fahrudin Radončić is 

on the third place with 67%. On the other hand, least neutral context reporting was firstly on 

Muhamed Ramović (14%), secondly on Salmir Kaplan with 45%, and thirdly on Mićo Mićić 

(51%). 

Generally speaking, we can say that there have been certain biases when it comes to some 

political parties and candidates. 
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MEDIA REPORTING ON THE COALITION “POD LUPOM” 

As was mentioned above, media monitoring in the local elections period encompassed 37962 

media contents, of which 5646 were contents with election topics. Of that number 148 

contents (2.46%) referred to the Coalition Pod lupom (hereinafter: the Coalition). Given that 

this organization was founded with the purpose of monitoring the democratic nature and 

transparency of the election process and that its key activity was exclusively related to the 

election process in Bosnia and Herzegovina, it was expected that media reporting on the 

Coalition in the given period will mostly refer to local elections. This expectation has also 

been confirmed by the fact that of the 148 media contents mentioning the Coalition, all 

referred to the local elections context in Bosnia and Herzegovina. 

Looking at the reporting on the Coalition by the type of media outlet, we reveal that the 

largest representation of the Coalition was found on internet portals (32%); equal 

representation was recorded on public televisions and in print media (24% each). Individually, 

among the print media reporting on the Coalition, Nezavisne novine come first (10 contents); 

among the television stations, RTV Federacija BiH reported most (8 contents); among private 

television stations, the Coalition was most represented at Hayat TV (8 contents); while of the 

internet portals, the Coalition was mentioned most at Fokus.ba (12 different contents). 

 

 

Graph: Media presence of the Coalition Pod lupom during local elections 
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Looking at reporting genres where the Coalition was mentioned, the representation is 

dominant in reports (70%) and news (15.5%), while other genres include a negligible number 

of contents. 

 

Graph: Dominant genres mentioning the Coalition Pod lupom 

 

Given this representation of the Coalition in the media, the question arises: what is the type of 

content shared by the Coalition which is most attractive to the media? The research shows 

that in half of the cases the reports on the Coalition were found in contents combining text 

and photographs, and in one fourth of cases, text and video. Having in mind that internet 

portals, public television stations and the print reported on the Coalition to the largest extent, 

sharing of such contents is reasonable and expected. 



29 

 

Graph: Types of contents mentioning the Coalition Pod lupom 

 

Types of events the media reported on and which involved the Coalition are as follows: in 

three fourths, the occasion was an actual event, while in other cases the reports were on 

pseudo-events. 

The most common media topics mentioning the Coalition are the regularity of the election 

process and violation of election rules. These are closely followed by topics on the conduct of 

political subjects and the work of the Central Election Commission. The following table 

provides an overview of the topics related to which the media mentioned the Coalition: 

 

Table: Dominant topics in relation to which the Coalition Pod lupom is mentioned in the 

media 

Finally, we should take a look at the relations of the media towards the Coalition within these 

contents. The monitoring showed that in most cases the media reported on the Coalition 

neutrally, objectively, and impartially, while in 16% of cases, there was a positive attitude 

recorded towards the Coalition and there was one instance of negative reporting. 
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Graph: Relations of the media towards Coalition Pod lupom 

 

Ultimately, although the Coalition was not much presented in the media (less than 3% of the 

total number of election contents), we could say that the Coalition is a partner recognized 

and an acknowledged by the media in the election process; the media report on it 

objectively and positively, but still insufficiently. 
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CONCLUSIONS 

Media monitoring was conducted with the aim of establishing to what extent did the media 

enable the citizens to make an informed decision at 2016 local elections, i.e. to what extent 

did they serve as providers of useful and quality information to the citizens, presented in 

compliance with professional norms and standards that primarily refer to objective, fair and 

well-balanced reporting on political subjects. As was mentioned above, the research 

questions have been defined to this end, which will help us draw some general conclusions in 

the manner in which the media reported during the election period: 

 

● The first research questions was: Did media report enough about the election 

campaign (i.e. what was the share of election related content in the total content of the 

media)? The indicators obtained by monitoring point to a decreased interest of the 

media for reporting on local elections, which primarily refers to private radio stations 

and print media that reported on elections in the percentage of less than 10%. In 

general, the percentage of 14.87% of share of election contents in the total number of 

contents of all monitored media provides us with the conclusion that the elections 

have not been the dominant content. However, we can also say that it was important 

for citizens, in order to make an informed decision at the polls (based on sufficient 

information), to follow various types of media outlets, primarily print media and 

news portals. 

 

● The second research questions was: Were political entities equally represented and 

treated in the media (fair access to communication channels with citizens, balanced 

and impartial reporting to all, no favoring of certain subjects)? The results show that a 

significant number of media outlets based their reporting on the principles of fair 

and well-balanced journalism, but in a number of media outlets there have been 

contents of extremely positive or extremely negative nature directed at certain 

political subjects. Examples of bias, among the public broadcasters, we find most 

often with RTRS, while BHT respected the principles of fair, objective reporting to 

the greatest extent. 

 

● The third research questions was: Were there any examples of privileges being granted 

to incumbents in media reporting (i.e. them being more present in the media than those 

who are not yet elected officials)? The research showed that in some media outlets 
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there are examples of higher representation of incumbents than of candidates not 

holders of public functions and that, in addition to the local nature of the 2016 

elections, holders of state and entity functions appear as actors in media stories to a 

significant extent (as leaders of political parties – dominant examples are Milorad 

Dodik and Bakir Izetbegović). 

 

● The fourth research questions was: Was hate speech present in the media during the 

election campaign, and if so, to what extent (and who were its carriers: reporters or 

other (non-media) actors)? The monitoring showed a decreased presence of direct hate 

speech, but a still significant presence of inappropriate speech, particularly by public 

communication actors other than journalists. The presence of allusions and 

inappropriate comparisons, then insults of political opponents and instigation speak of 

a low level of political culture, culture of dialogue or conflict in the public space of 

Bosnia and Herzegovina and indicate a stronger need to raise the level of public 

discussion in election campaigns in order to enable citizens to make their decisions on 

whom they are going to vote for in democratic conditions, without raising tensions and 

using inappropriate vocabulary. 

 

● The fifth research questions was: Were women candidates (under) represented in the 

media contents? The monitoring showed that there was underrepresentation of 

women in media reports at local elections as well (in 89.71% they were not 

represented). The somewhat better treatment of women candidates in public media 

programs should be noted, however, in statistical terms, it has not been more 

significant. One of the reasons for this may be that there are in general less women 

candidates than men, but also the fact that men candidates are much more represented 

than the political parties themselves. However, this points to another phenomenon in 

the relation between media-political subjects during the campaign – the media follow 

the agenda, i.e. the rules imposed by political subjects so if these fail to “offer” 

stories about their women candidates, or if women are not ranking high on the lists 

(such as for mayor positions), they are definitely less present in the media. 

 

● The sixth research questions was: What was the attitude of the media towards political 

communication actors in the election campaign who were not aimed at achieving 

political success, but rather raising the level of democracy of the electoral process 
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(specifically the Coalition Pod lupom)? Monitoring results show that reporting on 

political subjects directly involved in the campaign is still dominant, while sources 

such as the Coalition Pod lupom are consulted to a much lesser extent. However, 

despite the quantitatively lower presence of actors focusing on increasing the quality 

of political communication, transparency of the election process and fair elections, 

it is obvious that the media did recognize the Coalition Pod lupom as a serious and 

relevant interlocutor, but have failed to fully utilize this potential. 

 

Finally, the key question that this monitoring started with was: 

Do the media in Bosnia and Herzegovina, during the 2016 election campaign, provide 

enough fair, well-balanced and professionally-generated information to citizens, in line 

with reporting standards and norms, in order for the citizens to make informed decisions in 

the elections? 

 

In principle, we can say that the standards of fair, objective and well-balanced reporting 

were mostly respected by the majority of media outlets and that there have not been any 

conspicuous violations of journalistic deontology and professional principles. The decrease 

of instances of hate speech is encouraging, although we still find examples of some other 

forms of inappropriate speech in the public space. Of concern are cases of advocacy reporting 

in some media, i.e. the tendency to report more positively on some subjects than on others. 

This particularly refers to incumbents who used their positions for self-promotion, which the 

media covered without any significant critical reporting. Furthermore, underrepresentation of 

women in media space during the election campaign is still present; but we could say that it is 

a reflection of the underrepresentation of women in politics in general. More serious cases of 

highly misogynous reporting have not been recorded. In general, we can conclude that the 

media did meet their informative role, but the education function (educating the political 

public, especially about local topics), and the orientation function have been used to a 

somewhat lesser extent. In other words, media reporting remained at the 5W level (who, 

what, where, when and in what way), failing to explain the causes and consequences i.e. 

the “why”. 
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RECOMMENDATIONS FOR FUTURE REPORTING 

In line with the above conclusions, we provide a set of key recommendations for future media 

reporting in election campaigns: 

● The media, particularly public media outlets, must demonstrate a higher interest for 

reporting on elections. The fact that these are local elections does not exempt, for 

instance, the public RTV broadcasters at national level from the reporting obligation. 

Also, irrespective of the fact that reporting on local elections in programs other than 

advertising brings no commercial profit, these media outlets should, at least in part, be 

meeting their social, not just commercial role and focus on election contents. 

● In reporting on pre-election activities of political subject, the media should focus more 

on local topics in their reporting by making the stories more specific with an 

analytical approach (comparison of political party programs, for instance). 

● In pre-election reporting, the media should primarily focus on the public interest, not 

the political subject, which entails reporting on programs, not just candidates and 

parties and their pre-election activities. 

● In reporting on incumbents participating in the campaign, the media should care not 

to allow manipulation by or privilege of incumbents in relation to other candidates. 

Reporting on incumbents should, furthermore, apply the method of retroactive 

reference (comparison of promises given and realized – that some media outlets did, 

particularly web portals). 

● It is necessary to take care of a higher representation of women candidates in media 

reporting, as well as of avoidance of stereotypical reporting. 

● Although hate speech decreased, there is still the need to raise the level of political 

culture, even culture of conflict in the public space, and journalists should make it 

clear to their interlocutors that inappropriate speech in unacceptable in their media 

outlet. When used by other subjects, media outlets should let the citizens know that 

political subjects (or other actors) used inappropriate speech so that the public gets 

informed as to the level of communication culture of those subjects; the assessment 

as to the manner in which such content will be presented should be based on 

professional standards and personal journalist deontology (in other words: there 

should be no reporting on inappropriate speech at any cost and for the sake of 

sensationalism, but for the purpose of transparency and political education of the 
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public, as well as of holding the political subject responsible for the inappropriate 

behavior). 

● The media should use NGO sector information, analyses and interlocutors to a 

greater extent, as these can help them not just meet their information role (what 

candidate or party had a presentation where and how) but also their orientation and 

education role (political education of the public, informing on the election process, 

principles and rules, the process of voting, etc.). 

● The media must base their reporting on principles of fair, objective and impartial 

reporting, and any favoring of any subjects is completely unacceptable. 

● The purpose of the media in election campaigns is to ensure a sufficient quantity of 

reliable and quality information to citizens based on which they can make an 

“informed decision” on election day; therefore, media reporting may not be based 

exclusively on the 5Ws and the following of pre-election activities of political 

subjects, but on thematic reporting and analyses of candidates’ programs and 

competencies, where well-balanced reporting is necessary as well. 

 

In order to achieve at least some of the above recommendations, it seems reasonable to 

suggest to editorial staff of media outlets to try to invest, despite the limited possibilities (in 

terms of human and financial resources), in additional training and specialization of their 

staff for election reporting. 
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ANNEXES 

MEDIA REPORTS EXAMPLES 

EXAMPLE 1: KLIX.BA 15.09. 2016. – Negative attitude to a woman candidate 
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EXAMPLE 2: EUROBLIC 20.09.2016. – Negative attitude to a woman candidate 
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EXAMPLE 3: FRONTAL 4.10.2016. – Threats  
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EXAMPLE 4: FOKUS 9.10. 2016. – Condemnation of hate speech among politicians 



40 

 LIST OF MONITORED MEDIA OUTLETS 

Coverage area  HQ Media outlets   
 

 
BiH Sarajevo BHT  1 

P
u

b
li

c 
a
n

d
 p

ri
v
a
te

 T
V

 s
ta

ti
o
n

s BiH Banja Luka RTRS 2 

BiH Sarajevo FTV  3  

BiH Bijeljina BN TV  4 

BiH Banja Luka ATV  5 

BiH Sarajevo  TV 1  6 

BiH Sarajevo TV Hayat 7 

Tuzla Canton Tuzla RTV 7 (TV) 8 

RS Banja Luka  Elta TV 9 

Una –Sana Canton  Bihać RTV USK 10 

BP Kanton Goražde RTV Goražde 11 

ZE DO Kanton  Zenica RTV Zenica 12 

SA Kanton  Sarajevo  TV SA 13 

Tuzla Canton Tuzla RTV Tuzlanskog kantona 14  

Brčko District Brčko Radio Brčko Distrikt 1 

P
u

b
li

c 
a
n

d
 p

ri
v
a
te

 

ra
d

io
 s

ta
ti

o
n

s Birač Region Srebrenica Radio Srebrenica 2 

HNK  Čapljina Radio postaja Čapljina 3 

BiH Sarajevo  Radio Stari Grad 4 

RS Bijeljina Bobar radio 5 

BiH Sarajevo  BH radio 1 6 

BiH Sarajevo  Radio Federacije 7 

BiH Sarajevo  Radio RS  8 

BiH /F BiH Sarajevo Oslobodjenje   1 

P
re

ss
 

BiH/ F BiH Sarajevo Faktor 2 

BiH / F BiH Mostar Dnevni list  3 

BiH/ F BiH Sarajevo Dnevni avaz 4 

BiH/ RS Banja Luka Euro Blic 5 

BiH / RS Banja Luka Nezavisne novine 6 

Prijedor Region  Prijedor  Kozarski vijesnik  7 

Semberija Bijeljina Semberske novine 8 

ZE DO Canton Zanica  Naša riječ 9 

USK  Bihać Unsko –sanske novine 10 

All - Internet Trebinje MojaHercegovina.info 1 

N
ew

s 
p

o
rt

a
ls

 

All - internet Mostar Bljesak.info 2 

All - Internet Sarajevo Klix.ba 3 

All, Internet Mostar Poskok.info 4 

All, Internet Sarajevo RadioSarajevo.ba 5 

All, Internet Banja Luka Frontal.rs 6 

All, Internet Banja Luka Buka.ba  7 

All, Internet Orašje Radioorašje.com 8 

All, Internet Brčko Otisak.ba 9 

All, Internet Banja Luka  Frontal.ba  10 

All, Internet Tuzla Tuzlarije.net 11 

All, Internet Tuzla Tuzlanski.ba 12 

All, Internet Sarajevo Fokus.ba 13 

All, Internet Zenica Zeportal.net 14 
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MONITORING TEAM 

Monitoring Leader 

Lejla Turčilo Sarajevo 

  Monitoring Assistants  

Bojana Miodragović  Banja Luka  

Borislav Vukojević  Banja Luka  

  Monitor List  

 Milica Marić Banja Luka  

Ljiljana Čeko Banja Luka 

Bedrana Kaletović Tuzla 

Anamarija Jelonjić Mostar  

Vesna Begtašević Konjic 

Amer Tikveša Sarajevo 

Fuad Kovačević Sarajevo 

Milkica Milojević  Banja Luka  

Tamara Trajkovski  Mostar  

Milica Andrijašević Istočno Sarajevo 

Dajana Mičeta Istočno Sarajevo  

Jasmin Ibrić Srebrenik  

Velida Kulenović Zenica  

Rubina Čengić Sarajevo  

Mersiha Drinjaković  Sarajevo  

Asmir Kolčaković Živinice 

Dino Cviko Sarajevo  

Rea Adilagić Sarajevo  

Una Alikadić Sarajevo  

Arman Fazlić  Sarajevo  

Adis Šušnjar Sarajevo  

  Technical Support  

 Arman Fazlić  Sarajevo 

IT - Zlatko Memišević Sarajevo 
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PRESENTATION OF THE FIRST PRELIMINARY REPORT – PHOTOGRHAPS  
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